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Downtown Vision continues to work hard to make Downtown Jacksonville

a great place to live, work, visit and invest. Our board of directors, staff and
Ambassadors are passionate about making Downtown better and believe a
better Downtown means a better Jacksonville. For more than 15 years we
have led efforts to keep DTJax clean and safe, ensuring the best possible
experience for all our Downtown residents and visitors. We work to educate
people on all the amazing attractions, amenities and benefits of Downtown.
This past year, we continued to innovate new ways to complete our mission
- including promoting Downtown'’s growing startup ecosystem and bringing
parklets to Downtown Jacksonville. We also held our very first DTJax

Gala fundraiser, a sell-out event bringing together all those who support
Downtown.

Downtown Vision continues to support all of the businesses and merchants
of Downtown, and is constantly connecting with new businesses seeking to

relocate Downtown. With more residents, businesses, retail and amenities

ABOUT DOWNTOWN ViSION

Downtown Vision is the Business Improvement District (BID) for Downtown Jacksonville, a not-for-profit organization funded by

being added every day, we believe Downtown Jacksonville will continue to

grow as the premiere urban center in our region.

We invite you to learn more about us at downtownjacksonville.com. Sign Downtown’s commercial property owners through a self-assessment. We are governed by a board of directors representing diverse

up for our DTJax Weekly e-Newsletter, attend a quarterly stakeholder stakeholders in Downtown. Aligned with the City of Jacksonville’s Downtown Investment Authority in a public-private partnership,

meeting and enjoy the wonderful amenities and community in Downtown we focus on four strategic pillars:

’ CLEAN AND SHFE/ L MARKETING
| ANBASSADIR & 111X

SERVICES
- . EXPERIENCE
INFORMATION CREATION

MANAGEMENT - - -

Downtown Vision exists as both a 501(c)6 non-profit business league association and a 501(c)3 charitable corporation,
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providing our members and supporters with a wide range of support and benefits.

-> (IR MISSION:

-> DUR VISION:

Debbie Buckland Jacob A. Gordon Esq. ) ) ) )
Board Chai CEO Create and support a vibrant Downtown and promote Downtown A dynamic 24-hour pedestrian friendly
oard Chair
as an exciting place to live, work, visit and invest. Downtown Jacksonville that serves as the premier center
Market President, BB&T Downtown Vision

for the arts, dining, retail, entertainment, business and
urban living in Northeast Florida.
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REEPING DTJAX
GLEAN & SAFE

Downtown’s cleanliness, safety and hospitality
team, our Downtown Ambassadors provide
extra eyes and ears on the street seven days

a week and work closely with the Jacksonville

Sheriff's Office to create a welcoming Downtown

environment.
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Downtown Ambassadors provide
necessary landscaping services,
such as weeding and mulching
tree pits, maintaining more

than 50 hanging flower baskets
and assisting in numerous

community clean-up projects.
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Ambassador Lydia Cobbert
was recognized as #DTJax
Ambassador of the Year in
2016 at the DTJax Gala, and
Ambassador Michael Ryan was
a 2015 ROSE Award finalist

for the Recognition of Service

Excellence in Northeast Florida.

NUISANCE
REPORTS
RESOLVED

Our Northbank Security Network
monthly meetings facilitate
critical dialogue among property
managers and the Jacksonville
Sheriff's Office on safety and

quality-of-life issues.

SAFETY/CODE
HL“ VIOLATIONS
REPORTED

Our Downtown Information &
Safety Network (DISN) e-blasts
alert stakeholders to critical
issues, such as street and bridge
closures, construction projects,
and events impacting access in
the Downtown area.
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Parklets, small parks constructed in one or more parallel parking spaces, are part of a national movement of low-cost, high-
impact “tactical urbanism” projects. To reclaim urban spaces for people instead of cars, these semi-permanent structures are
designed to create a welcoming space for people to relax, interact and enjoy the city atmosphere around them, while animating
the street-level experience for local businesses, residents and visitors. Here is our path to parklets in #DTJax.

Fall 2015

March 2016
Our inaugural #DTJax Gala
ULI North Florida receives a $15,000 Urban Land Institute (ULI) raises more than $15,000 to
Innovation Grant for Building Healthy Places. DVI matches the nf
grant funding and together with the City’s Downtown Investment

Authority (DIA), we set out to develop a parklet program.

fund the construction of the
first parklet in #DTJax.
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Summer 2016

The Downtown Parklet Program Manual and design

guidelines are approved by DIA’s board of directors
and the Downtown Design Review Board (DDRB).

Spring 2016
A consultant team of planners, architects and
advocates is selected to develop a handbook
for the parklet program using existing City
processes. Windmill Consulting, Content
Design Group and TransForm Jax, spend five
months engaging DVI, ULI, DIA, various City
departments, and Downtown businesses and
stakeholders to create a map for sponsors to
implement parklets.

S

Using the manual, we secure permits from the City
AL to build the first parklet. We partner with The Brick
Coffee House to sponsor and manage the first parklet
in #DTJax.

Fall 2016
The first parklet is constructed by Auld & White Constructors
and opens on Adams Street in front of The Ed Ball Building.
The Downtown Parklet Program Manual is available to
potential sponsors with the DIA accepting applications.

September 16, 2016

To celebrate parklets, we organize

the return of Park(ing) Day to DTJax.
Sixteen locations host one-day pop-
up parklets animating the streets of
#DTJax. More than 1,500 employees
and visitors relax, enjoy meals, play
games and more in the parklets.




PROMOTING AN AUTHENTIC DTJAX

The City of Jacksonville through its Downtown Investment Authority has laid out a road map for Downtown prosperity in their

Community Revitalization Area (CRA) and Business Investment and Development (BID) plans. We work closely with DIA and

stakeholders under the #DTJax brand to accomplish the No. 1 goal of this plan, to “reinforce Downtown as the City’s unique

epicenter for business, history, culture, education, and entertainment.” We work with stakeholders, bars, restaurants and venues to develop and promote “The Elbow,” a growing entertainment district in
#DTJax. Committed to creating an authentic entertainment experience,The Elbow offers a wealth of diverse, walkable and award-

#DTJAX APP @ DTJAX winning culinary, nightlife, live music and performance venues. We launched The Elbow Entertainment District Marketing Co-

LAUNCHED IN JUNE 2016 Operative in 2015 and this year, won the International Downtown Association’s Award of Excellence for this collaborative effort.
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EHHEA'"NH VISITUHS L[V[HAH'NE HELA‘I’I“NSHIPS Our marketing cooperative promotes the district through
theelbowjax.com and online directory, @ TheElbowJax social media, ,'Eﬁiﬁﬁﬁﬁ?j
100,000 #DTJax Maps are distributed annually and This year we launched quarterly #DTJax advertising buys, district maps, signage and spray chalk, and Z,
#DTJax Kiosk Posters highlight seasonal events. Marketer Meet-ups to bring together cultural, permanent and movable murals, plus:
= ‘t entertainment, tourism and civic marketers
B2 Pricoved iidisHiNIE &

OUR EVENTS
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g‘ in #DTJax to encourage cross-promotion and

create a forum to share ideas.

THE ELBOW
We work with the media on more than

225 news stories annually to educate the

NTOWN

JACKSONVILLE community on everything there is going on in

#DTJax as well as on revitalization efforts.

outnew S hat gt s pop e THEELADWIAX COMITAILEATE

share their love for #DTJax.
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We produce events that bring people Downtown and support local merchants and businesses. Our signature event, First Wednesday Art Walk,

' e ‘ Listen to the

'Y 9§ Downtown community
. . . Survey residents,
has run monthly since 2003. In the 2015-2016 year, Art Walk drew more than 200,000 visitors, and in June, we celebrated our 150th Art Walk. Host Quarterly Stakeholder employees, merchants
We also produce events supporting local businesses, such as Park(ing) Day in September, Trick or Treat on the Street in October and Small Meetings with civic leadership: and visitors

The Mayor of Jacksonville

Jacksonville Transportation Authority

Jacksonville Sports Council

Business Saturday in November.

OCTOBER

Research & publish

a
3rd Annual N\ 4 databases on DTJax.com
: Event and Meeting Spaces
Oktoberfest @ Art Walk -7 Available Retail Space
Devel t
Salute to Service, Provide presentations evelopments
[I[EEMHEH Presented by & walking tours to the
- o Macquarie Group community
Spirit of Giving —
with support from Lowes & T=
Lighting of the Tree —
150th Anniversary of
=1

Hemming Park Publish the

FEHH“AHY State of Downtown

I Report
Dance your HeART Out, MAHEH Development, employment,
Presented by the residential & quality of life
Shamrockin’ Downtown

Create maps for
stakeholders & investors

American Heart Association i )
Celebrating St. Patrick’s Day 9

APRIL
United We Rock,

Spark Walk and
Creator Innovation Day
Presented by United Way
of Northeast Florida e e e ]| DISCOVER

e e 1 DOWNTOWN
. ok JACKSONVILLE
GETTING AROUND

PARKING METERS ARE FREE

Walking Maps for New Corporations Commute Times for Realtors Density Maps for Developers

TRICR OR TREAT ON

THE STREET J l.l N E

Bold City Brewery's
3rd Annual Big John's
Apricot Wheat Release Party

[Density of Employees in Downtown Jacksonville]
S |
i i
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AFTER 6PM + WEEKENDS
SKYWAY RIDES ARE FREE
WALKTHE BRIDGES

HE BRI
ISMINUTESTOTHE SOUTHBANK
30MINUTES FORA EXERCISELOOP

Red, White & BBQ

RAINING? CALL FOR AN
UMBRELLA ESCORT: 465-7980*

THINGS T0 DO

5,000+ EVENTS EACH YEAR
NEOON DINING SHOPPING, GYNS,
DAYCARE CONVEENCES AND MORE
GETWEEKLY NEWS AND EVENT
HIGHLIGHTS IN YOUR INBOX

AUGUST
" AT, Presented by §E|1TEMfHSEH
og Days of Summer

Presented by BB&T
(Pet Walk)

Fun4FirstCoastKids.com




SPECIAL PROJECT: ONE SPARH: SPARK WALH

For One Spark 2016, we collaborated with One Spark Inc. and One Spark Ventures, who were evolving their innovation festival. Together with
other strong partners and sponsors like the Downtown Investment Authority, the City of Jacksonville Special Events, PRI Productions, Dalton
Agency, JaxCoE, SMG, JAXSPORTS and others, we hosted an extended First Wednesday “Spark Walk.” Spark Walk featured a Creator showcase

of innovators, entrepreneurs, and champions of meaningful social and cultural projects.

«0TJAX TOURISM DOWNTOWN STAHEHOLOERS

From our hospitality Ambassadors to our events calendar and

L —) Individual Venues, Attractions

directory to our work with hoteliers, many of our programs

support DTJax tourism. We support numerous public and private . Through our #DTJax marketing channels, we drive visitors

organizations as part of our mission to promote Downtown as a to destinations and activities, such as the River Taxi,

great place to visit. Hemming Park, Unity Plaza, The Elbow, Downtown'’s

l

l

' museums, theatres and merchants.
l
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—) Downtown's Major Hotels
I:ITY “F MEHS““"".I.E Working directly with hotel management, we support

efforts to attract and support conventions & visitor

'-—) Tourism Development Council, Visit Jacksonville groups.
' We offer support through Downtown hospitality

. . - DISCOVER DOWNTOWN JACKSONVILLE: TOP YELP-RATED RESTAURANTS & BARS IN #DTJAX
' Ambassador services, and marketing materials like L T = -

' DTJax Maps, DTJax.com and the DTJax App.

L —> Sports & Entertainment Office, JAXSPORTS Council
We help promote large events, such as the US National

Curling Championships and the Navy vs. Notre Dame

game week, and we partner on events like Jazz Fest

Af.ter Dark DOWNTOWN DIRECTORY & EVENTS CALENDAR: DTJAX.0RG | I I " @DTIAX

Walking Maps for Hotels

DOWNTOWN VISION'S BUDGET

Our budget is approved by DVI's board of directors, the Downtown Investment Authority (DIA) and Jacksonville City Council.

FOR FISCAL YEAR 2015-2016, THE ADOPTED BUDGET WAS $1,323,633.

REVENUES

PRIVATE ASSESSMENTS

CITY OF JACKSONVILLE

CONTRIBUTIONS

FEE-FOR-SERVICE

SPONSORSHIPS & EVENT INCOME

MISCELLANEOUS

INAUGURAL DTJAX GALA RAISED $15,000 FOR PARRLETS

BT

I_ 11% STAFFING

CLEAN & SAFE AMBASSADORS

MARKETING & INFO MANAGEMENT

EVENTS & PROMOTIONS

ADMINISTRATION & OVERHEAD

MARCH 19, 2016
DIJAXGALA.COM
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Debbie Buckland, BB&T

Oliver Barakat, CBRE Group, Inc.

Patrick McElhaney, EverBank

Janice Lowe, The Jacksonville Landing

Michael A. Jennings, Prudential Financial

Jacob A. Gordon, Esq., CEO

Katherine Hardwick, Director of Marketing

Bill Adams, Gunster

John Blount, First Baptist Church

Vicki Burns, Regency Centers

Stephen Crosby, CSX / INVEST JAX

Jed V. Davis, D.D.1. Inc./Davis Family Office
Teresa Durand-Stuebben, Downtown resident
Burnell Goldman, Omni Jacksonville Hotel
Jan Hanak, Regency Centers

Traci Jenks, Cushman & Wakefield of Florida
Vince McCormack, Perdue, Inc.

Dorothy Merrick, Downtown resident

Allison Naseri, Downtown resident

William R. Prescott, Heritage Capital Group
John Ream, The Connect Agency

Numa Saisselin, Florida Theatre

L\ [\ WAV

Tony Allegretti
Cultural Council of Greater Jacksonville

Keith Brown
Jacksonville Transportation Authority

Nathaniel P. Ford
Jacksonville Transportation Authority

Councilman Reggie Gaffney
Office of City Council

Councilman Bill Gulliford
Office of City Council

Assistant Chief Jackson Short
Jacksonville Sheriff's Office

Chief Donald Tuten
Jacksonville Sheriff's Office

Aundra Wallace
Downtown Investment Authority
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Jennifer Hewett-Apperson, Director of District Services
Cheryl Hunte, Business Administrator

Hana Ashchi, Marketing & Events Coordinator

Haleigh Hutchison, Research & Communications Coordinator

. of Northeast Florida
web.conm

Ashley Hietpas, Marketing & Events Assistant

Thank you to past FY 15-16 marketing assistants, Hill Crawford BLOCK:y i N
and Kristen Fields and volunteer coordinator, Jamie Beck. I B K szdtar p per due y(}g
Ao Ay redit Union
NORTH
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Bill Wimmer, Program Manager Bailey Publishing | Bold City Brewery | Cecil W. Powell & Company | Chamblin's Uptown

Lionel Roberts, Supervisor Dalton Agency | Easy 106.5 | Elite Parking Services | Folio Weekly | Gunster
Troy Harris, Supervisor Heritage Capital | Hot 99.5 | Hyatt Regency Jacksonville Riverfront
Joshua Givins
Russell Hill
Mike Ryan

David Vazquez

Joey Brooks Iconic Real Estate Investment | Intuition Ale Works | Jacksonville Jaguars

Willie Browner

The Jacksonville Landing | Jacksonville Suns | Jacksonville Transportation Authority
Mike Carpenter

Lydia Cobbert

Lewis, Longman & Walker, PA. | Milam Howard Nicandri Dees & Gillam, P.A. | Regions Bank
Rummell Company | Sweet Pete's | Workscapes | X102.9 | YMCA of Florida’s First Coast
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DOWNTOWN VISION / 214 NORTH HOGAN STREET, SUITE 120 1 JACKSONVILLE, FL 32202
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